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THE MARKETING ARM’S WIRELESS PRACTICE DELIVERS MOBILE MESSAGING
SERVICES USING MESSAGE MASTER® XSP

Mobile messaging platform supports connectivity to aggregators and carriers

Potsdam, Germany, 18 August, 2010: Derdack, provider of enterprise notification software and mobile
messaging platforms, today announced that the wireless practice of The Marketing Arm, is live on message
master® xsp. The SMS/MMS gateway software enables The Marketing Arm to securely and reliably connect
to aggregators via SMPP for message delivery.

“We quickly realised that of the specialised solutions that were available, message master® xsp offered a
cost effective and proven system,” said Mike Jelley, co-founder of The Marketing Arm’s wireless practice.
“Its ability to connect to aggregators via SMPP and Derdack’s global carrier class references were key factors
in our decision to choose their mobile messaging software. It’s a very good product for companies that need
a reliable and fast method of sending and receiving SMS and MMS messages, and it plays a central role in
the provision of our mobile marketing 2.0 solutions. It strengthens our infrastructure to support our current
and future mobile messaging requirements.”

The Marketing Arm’s wireless practice provides a diverse client base with a range of mobile marketing ser-
vices that use SMS and MMS. The agency uses SMS extensively in both inbound and outbound campaigns as
it is a rapid, simple channel to reach consumers. A typical campaign could be a sweepstake or competition
where consumers can text in a key word in order to enter a prize draw. Consumers can also choose to optin
for marketing campaigns or to receive updates from their favourite sports team.

Setting up SMS connectivity was a straightforward process for The Marketing Arm and it has worked closely
with Derdack in setting up its MMS connectivity. message master® xsp also supports MMS services, includ-
ing The Marketing Arm’s mPhoto photo blogging service. mPhoto allows customers to take a photo with a
camera phone and publish it to a blog simply by sending it to a short code, removing the need for custom-
ers to have file upload capability on the handset.

“message master® xsp has allowed us to respond to and take advantage of the new market opportunity
represented by the growing trend in MMS usage,” said Jelley. “It’s also enabled us to deliver a more con-
sistent, reliable service to our customers irrespective of the message volumes.”

Matthes Derdack, Managing Director of Derdack added, “Connecting to aggregators and carriers requires a
specialist solution that exploits SMPP and other carrier-grade features and Derdack has a great deal of expe-
rience in this area. The Marketing Arm is an excellent example of how marketing agencies can rely on a

standard mobile messaging platform to build sustainable revenue streams based on SMS and MMS messag-

ing.”
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ABOUT DERDACK GMBH

Derdack is an independent software vendor offering mobile messaging platforms and notification workflow
software. Derdack’s premium products provide clients with unsurpassed service innovation and business
continuity. Derdack is headquartered in Potsdam, Germany and has several hundred installations world-
wide. A thriving Partner channel extends the company’s reach globally.

Derdack is recognized for its intuitive yet inspiring software products and has customers in over 5o countries
worldwide and in all verticals. Clients include BMW UK, Caterpillar Belgium, Daimler, Microsoft Ireland,
Roche Switzerland, Siemens Germany, Steria UK, Symantec and Telstra Australia. For further information
please visit www.derdack.com.

ABOUT THE MARKETING ARM

A member of Omnicom Group (NYSE: OMC), The Marketing Arm is a next-generation promotion agency that
harnesses the power of emotion to make brands more engaging. With a focus on sophisticated planning
across all promotional channels, The Marketing Arm provides best-in-class consulting that spans nine emo-
tional platforms within entertainment, sports, multicultural, and cause marketing. Known for big ideas, the
agency has developed comprehensive integrated programs -- from digital to in-store, spanning 22 consum-
er touch-points -- for more than 100 blue-chip brands. For further information, visit
www.themarketingarm.com.

CONTACT

Adam Osman, Rivercalm, adam.osman@rivercalm.com, +44 (20) 7152 6118, www.rivercalm.com

Kathleen Zschieschang, Derdack, kzschieschang@derdack.net, +49 (0) 331 29878-23, www.derdack.com
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